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Gasteumfrage 479 | IDM s
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Gasteumfrage

Mobility

Which means of transport did you use to arrive at your holiday

destination? *

80% 781%

60%

40%

20%

0%

6

6,5%

Hybrid car

6,3%

Train

*Main means of transport (based on km travelled)

4,8%

Other

4,0%

E-car

0,4%

Airplane
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What was your preferred mode of transportation during your stay? *

S0% 47,8%

40%
30%
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12,5%
0,
5,4 %o 4,8%}
l . OYSDAJ 0’4% 0,4%
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Private Local bus [l did not use Long Bicycle Train Rental car Taxi
vehicle any of these distance
bus/coach




Gasteumfrage
Mobility

Are you familiar with the Guest Pass (Mobil Card South
Tyrol)?

Yes 322 (67,2%) —

No 157 (32,8%) —/

6 *Only for the Yes Responses
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Did you make use of the Guest Pass during your holiday in South Tyrol? *
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Expenses/cost 479

How satisfied are you with the current relation of quality and price in destination? (5 = very satisfied, 1 = unsatisfied, 0 = no answer)

Accommodation 31,5% 38,2% 17,5% 4,0%

Cable cars 32,8% 30,1% 19,4% ¢ 3,3% 7.1%

Food and drink % 33.4% 13,4% 5% 3.1

Recreational activities (eg., museums... 31.1% 29,9% 2% 22,1%

Shopping 4.0% 33,8% 28,2% SIE 3, 1% 13,6%
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Gasteumfrage IDM =i
Reason for holiday and activities 479

How did you hear about the region?

233

200
150
102
100
64
54
50 43
37 34
29
10 9 5
1% 3% 11% 9% 8% 7% 6% -2% -2% 1%
0 ==
Friends/relatives Other Google or other South Tyrol Tourist office in the Accommodation Online advertising Media/News Social Media Tour Destination
search engines advertising Eggental region providers operators/travel rating/reviews
agencies platform
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Reason for holiday and activities 479

How important are the following factors in choosing your holiday destination? (5 = very important, 1 = unimportant, 0 = no answer)

Being active % 29,0% 4,6%

Combination city and mountains

Doing something for the mind/education
Enjoying the region’s natural landscape
Feeling at home | 47,6%

Individual and exclusive experiences 52% |4,0%

Spending time with partner/family/friends 64,1% 23,0% 7.5%
The holiday region’s focus on sustainability 43,.2% ‘ 37,8% 14,2%

Trying typical regional food & drink

o5ed4e3 0201 @0
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Gasteumfrage

Reason for holiday and activities

Why did you choose this region as your holiday destination?
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Have the expectations you had prior to the trip been fulfilled? (1 = Not at all fulfilled, 4 =
Completely fulfilled) 4
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Gasteumfrage IDM s
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Reason for holiday and activities 479

Which of the following did you use/try during your stay?

200
163
151
150
135
100
89
76
63
48
50
26
20

47% 36% 34% 32% 28% 19% 16% 13% 10% 8% . 5% . 4%
0

Skiing area Skiing area others Shopping in Winter walks and Ski, snowboard Museums and Toboggan runs Night skiing and Cross-country Guided activities Snowparks

Obereggen Carezza Bozen snowshoe tours and toboggan cultural offers tobogganing skiing (e.g. guided
Dolomites rentals snowshoe and

winter hiking
tours)




Gasteumfrage IDM =i
Sustainability #79

What do you associate with the term “sustainable tourism™? (5 = totally agree, 1 = disagree, 0 = no answer)

Careful/sustainable production of regional products 68,5% 24.4% 4,0%!
— * o
Conservation of resources at accommodations/ gastronomy 28,2% 6,9%
Emission-free/low-emission travel 29,4% 54% 5,6%
Landscape-friendly architecture 30,3% 9,2%
Low/no use of plastic at accommodations/gastronomy/restaurants 28,2% 7.9%

20,5%

Pedestrian-friendly villages with car-free streets

Preservation of cultural heritage

Use of green energy at the various accommodations and other tourist infrastructure
Use of public transport on site

Use of regional and/or organic products for gastronomy/restaurants

Use of tap water as drinking water 68,1% 18,4% 7.1% 4.2%

Waste recycling 70,4% 20,3% | 4,0%

050403020100




Gasteumfrage

Sustainability

Are you familiar with tourism sustainability
certifications?

No
424 (88,5%)

Which sustainability certifications do you know?

»
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" Yes 55 (11,5%)

wichtig, aber nicht ausschlaggebend

tur und Umwelt

Sustainable Stdtirol certified und Klimaneutralitatsbundnis 2025
Sudtirol Nachhaltigkeitslabel

Siegel

Roter Hahn; GSTC; Bioland

Roter Hahn

ricordo la grafica non il nome

produzione sostenibile di prodotti locali

Nur vom sehen/Héren

How important is certification when selecting your ideal holiday region? (1 = Unimportant, 5 = Very important)

How important is certification when selecting your ideal holiday region? (1 = Unimportant, 5 = Very important) *

34

31
S T6,47%
115
4 T5401%
203
3 T42,38%
I, 4
2 4336%
[
1 4378%
0 50 100

*Only who is familiar with certifications %
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Sustainability 479

Would you return to this destination for holiday?
Yes 472 (98,5%) —

L No 7 (1,5%)

Why?

Sehr weite Anreise mit Bus und Bahn. Hab mich tber den Busfahrer genervt, der mich nicht mitgenommen hat, obwohl ich an der Haltestelle stand. Es war kalt und ich hatte Uber eine Stunde auf den nachsten Bus warten missen. Ein weitere
Busfahrer waren sehr unfreundlich. Besonders wenn man das erste Mal hier ist und die Gegebenheiten nicht kennt. Flihlte mich sehr schlecht behandelt und tberlegte zweimal, bis ich einen Bus nahm.

Vigili urbani scortesi, autovelox trappola

zu touristisch

Zu wenig naturbelassene Gebiete, zu Uberlaufen



Gasteumfrage

Sustainability

How likely would you be to recommend the Eggental region to friends or acquaintances?

Net Promoter Score

75

083

-100 100
Category ‘ Responses Percentage
rF's
Detractor(0-6) 34 7,10%
Passive(7-8) 133 27, 77%
Promoter(9-10) 312 65,14%
Gesamt 479 100,00%
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Gasteumfrage

General questions
How long do you stay in the region?
140

120

100

80
60
50 48
42
40
20
1,5% 0,4% 0,0% 8%
0
more than 7 7 nights 5 nights 4 nights 6 nights

nights

35

18
3% ls,a%

3 nights

1 night

What type of accommodation did you choose?

150
100 95
55
50
18
2,4% 1,9% 19,8% 11,5% .3,1%
0
3/ 3s Star Hotel B&B / 5/4/4s Star Farm Holidays 1/ 2 Star Hotel
Apartments / Hotel

Residence /
Guesthouse
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6
-1,3%

Youth Hostel
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General questions 479

Is this your first stay in this region?

No 354 (73,9%) —_

S Yes 125 (26,1%)



Giasteumfrage IDM =55
General questions 354

How often have you visited this region in total? *

more than 3 times 273 (77,3%) —Ss

S 2-3 times 80 (22,7%)

E *Only if the Response of question "Is this your first stay in region?" is No. E
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General questions 354

At what time of year did you visit this region? *

267
250
213
200
150
126
100
63
50
75% 60% 36% 18%
0
Winter Summer Autumn Spring

*,

E Only if the Response of question "Is this your first stay in region?" is No. E
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General questions 479

Have you holidayed in other regions of "Sudtirol/Alto Adige"?

/— Yes 400 (83,5%)

No 79 (16,5%) J



Gasteumfrage IDM =55
General questions 400

How often have you been on holiday in "Stdtirol/Alto Adige"? *

4-10 times 109 (27,3%)

more than 10 times 236 (59,1%)

2-3 times 46 (11,5%)

1 time 8 (2,0%)

*Only if the Response of question "Have you holidayed in other South Tyrolean holiday regions?" is Yes.
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General questions 400

In which holiday region did you overnight? *

212

222
200
153
150 142 141
138
133 132 131
121
104
100 89 i
59
50
6% 8% 6% 5% 5% 3% 3% 3% 0% 6% 2% 2% 5%
0

Bolzano/Bozenll Meran/o and Seiser Gréden/Val Bruneck/Bru... Kronplatz/Plan Vinschgau/Val Brixen/Bress... Drei Alta Badia\n Ahrntal/Valle Alto Sterzing/Vipit... Villnésstal/Val
and surroundings Alm/Alpe di Gardena and de Corones Venosta and Zinnen/Three Aurina Adige/Sudtirol and di Funes
surroundings\n| Siusi\n surroundings\n surroundings Peaks\n Wine Road surroundings

E *Only if the Response of question "Have you holidayed in other South Tyrolean holiday regions?" is Yes :
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Die Herkunftsregionen im Hauptmarkt Deutschland decken sich mit jenen von Sudtirol
insgesamt; es scheinen rund 30 Sudtiroler:innen geantwortet zu haben

Mehrheitlich reisen die Gaste mit dem privaten PKW an; viele lassen diesen aber
wahrend des Aufenthalts stehen

Die Gaste sind mit dem Preis-Leistungs-Verhaltnis im Bereich Essen & Trinken am
meisten zufrieden; gute Werte auch fur Unterklnfte und Aufstiegsanlagen
Empfehlung von Verwandten und Bekannten ist die beste Werbung (49%) und auch
der Effekt der Stdtirol Werbung ist mit 11% hoch

Bei den Hauptreisemotiven steht auch im Winter die Landschaft an erster Stelle noch
vor dem Aktivurlaub

Hohe Werte fUr regionales Essen & Trinken als Reisegrund; das Thema scheint bei den
Gasten angekommen zu sein; Gastfreundschaft ist ebenfalls sehr hoch im Kurs

21
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» Obwohl sie bei den Reisemotiven nicht am starksten daran denken, nutzen im Winter
de facto die meisten Gaste die beiden Skigebiete

> Mit Nachhaltigkeit werden am starksten die saubere Luft, aber auch die Verwendung
von regionalen und Bioprodukten in der Kuche assoziiert, was flr die Bemuhungen der
Destination spricht; hohe Werte fiir den Erhalt des kulturellen Erbes sind ebenso
besonders

> Rund 89% kennen keine touristische Nachhaltigkeitszertifizierung

> Fur die Minderheit der ,Experten® ist eine Nachhaltigkeitszertifizierung mehrheitlich
sehrwichtig

> Eggental hat viele Stammkunden, die schon 6fter in der Region waren (rund 74%)

> Im Herbst und Frihling scheint es noch Potential zu geben
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